Achievement 4 : Design Workflow
Task 4.9: The Feedback Loop
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Enjoy all the tastes of i
Latin American diversity !

Paladar is a cooking recipe app for all Latin American food lovers. It offers a
very wide range of cuisines, from all countries, including some of their most au-
thentic community cultures and ethnicities. Wether you are in Latin America or
abroad, you access the most delicious recipes, also adapted to youu diet prefer-
ences or restrictions. Users can manage their own Recipe Library and also en-
joy learning nutritional & medical facts from each recipe. On our Stories section,
there’s also the option to know about cultural and historical facts connected

to very typical Latin American dishes. Besides English, the app can be read in
Spanish and Portuguese.

OBJECTIVES

Paladar is for adults at all ages, all genders, as well as possibly kids who are interested in cooking
and learning delicious recipes, and also find the right food combination for their diet and healing
needs. A more culturally and socially diverse audience, from all continents. Well illustrated step-
by-step with lots of good pictures (and videos, in some cases) and also a timer. The user will also
have access to different (diet) versions of traditional dishes.

When to engage: Every time users want to learn cooking, try a new recipe, have a good time with
family/ friends, plan and prepare meals for special occasions. Whenever they feel specific diet
needs, and they need a recipe that combines taste and healing effect, and a more ethical environ-
ment.

Tasks:

Find, save, rate, manage, comment and customize recipes from a large source (exclusive from the
app and from other related sources), according to diet preferences, healing needs, budget, servings,
occasions and sustainability. Create shopping list from a recipe’s ingredients’ list. Access pdf ver-
sion for printing recipes. Switch easily between languages.

Scenario

There is a wide range of recipe apps providing a wide variety of cuisines, rarely including Latin
American, and when that happens, just a couple of countries and classical dishes are remembered.
There are more and mopre Latin American people migrating, from different social and cultural
backgrounds. Paladar is dedicated specially to this group of people, who sometimes spend long
times without experiencing the taste of their homelands, after long times without going back there.
The gesture of cooking and tasting the food their family used to cook for them, is a way to soften
homesickness, as well as good reason to celebrate, or to share their tasty culture with friends or
withinh their own immigrant communities abroad. Paladar is also dedicated to any user curious
about discovering new tastes, or who already apreciate it.

USER RESEARCH

Objetives:

Paladar is for adults at all ages, all genders, as well as possibly kids who are interested in cooking
and learning delicious recipes, and also find the right food combination for their diet and healing
needs. A more culturally and socially diverse audience, from all continents. Well illustrated step-
by-step with lots of good pictures (and videos, in some cases) and also a timer. The user will also
have access to different (diet) versions of traditional dishes.

Tasks:

Find, save, rate, manage, comment and customize recipes from a large source (exclusive from the
app and from other related sources), according to diet preferences, healing needs, budget, servings,
occasions and sustainability. Create shopping list from a recipe’s ingredients’ list. Access pdf ver-
sion for printing recipes. Switch easily between languages (English/ Spanish/Portuguese etc).

When to engage: Every time users want to learn cooking, try a new recipe, have a good time with
family/ friends, plan and prepare meals for special occasions. Whenever they feel specific diet
needs, and they need a recipe that combines taste and healing effect, and a more ethical environ-
ment.

Where: Generally at the kitchen or a supermarket (with their shopping list). For searching, finding,
interacting, and so on, users can be anywhere, at the public transportation, in bed, sat at a cafe
waiting for someone etc.

USER PERSONAS

Guilherme
free-lance graphic designer
and translator

Age: 32

Location: Rio de Janeiro, Brazil
Hometown: Belo horizonte, Brazil
Occupation: Bachelor in graphic design
Status: informally married, living with part-
ner and his aunt

Goals

- get the best recipe versions (tastier,
healthier)

- always learn something new from Brazil-
ian and internation cuisines

- save and send recipes to family and friends
- It feels easier and quicker to learn recipes

i ith video.
Background & Scenario with video

Guilherme moved from his hometown to
Rio 5 years ago with his partner (Flavio, IT
consultant, 39). Since 1year his aunt Car-
mem (59, daily cleaner and Law student)

Frustrations
- apps’ shopping list generator do not apply
to Brazil

also lives with them. Guilherme works most- . . - app crashes sometimes

ly at home so it's easier for him to cook than Addi ng medical facts - sometimes prefers the computer's screen
the others. Cooking is one oif his favourite about the meals sounds size than the mobile app’s.

hobbies- he's doing it almost everyday. He very good. I\/Iy aunt has - too many adds is annoying

is happy to organize week menus and also

learn recipes together with his aunt. high blood pressure issues

and that would help her
find healthier, lighter but
still tasty dishes.”

Alba

singer, music teacher

Age: 47

Location: Berlin, Cermany

Hometown; Valparaiso, Chile

Education: Bacheler in Music

Status: single, living in a WG in-Schéneberg

Goals

- find the perfect recipes for dinners with
friends and special ocasions

- ga straight to the point

- simplicity, consistency, variety

- Grocery lists, pantry and meal planners are
important features to have.on a recipe app
- prepare nice menus together with flat-

Background & Scenario mates

Alba s singing in two different band proj-
ects in Berlin. She's also music teacher, She
guit her yoga teaching career around 5 -
years ago but still keeps her personal prac- Frustrations

tice, to find balance in stressful times, spe- - the design could be a bit better

cially in the pandemic. Since more than & - the recipes could have maore photos
yearsin the same WG, she is happy to live - Social media features is too much distrac-

“I really like when some

with friends from all continents. She loves chefs on yDUtUbe com- tion for me
learning about different cultures, and ex- ment on history and oth- - no merchandize are geod 1o see on recipe
perimenting new tastes and cuisines from er facts about food they appRs

her friends and flatmates’ countries. - prefer to watch videotuotial on computer

cook!" "Cooking is one of

sCreen
the oldest rituals for cele-
brating life!”
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WIREFRAMING

MOODBOARD

GRACIAS A
LA YIDA,

“Have you ever
been to Bahia? Na? a

Then gol There is

vatapa. Then gol r '
There they have
caruru. Then gol
There Is munguza.
Then go. If you
*want to samba,”
than gol*

' CULTURA ‘

BPLACH ICREES

Vibrant, Diverse. Affectionate, Warm, Latin American,

Rationale : This moodboard expresses the cultural approach, which would be good to combine
both food and cultural facts about the food. It also has a sense of community, emotion, that would
also bring some warm feelings for homesick Latin Americans living abroad, missing the dishes their
mothers/ elders would prepare with love and traditional deep wisdom from their cultures.

STYLEGUIDES

pgaludar ® paladar

@® polodar
@ paladar

® paladar

Jua (regular)

Logo (on Welcome screen) 60px Regular

Logo lon Home screen ete] 26px Regular

Special title (Cussine countries’ names] 22px Regular

Nunito

Header 1 31 px Bold
Header 2 25 px Semibold
Header 2 21 px Semabold

Text 1 21 ox Regular
Text 2 16 px Regular

Primary colors

Palette . .

Secondary

Tertiary Button

#30302F wCCDSAE SESEBC4  SFEFAED  SFGBDED 2480717  #TEOQOD .

Main/ basic icons (Bottom Nay Bar) are outlined. When clicked, accent color (yellow) is applied.

Section title icons are filled with red color #7E000D.

R & @

All text in our app should apply not only clear
communication, but also the cosy and warm spirit of
Latin American culture, and even some fun/ good humaor
sometimes,

As we're dealing with a great variety of food recipes
from diverse countries and also ethnical groups/
communities, also sharing cultural facts and stories
about them, connected to the food, we aim to make sure
our textual content respect also ethical values regarding
people, environment and coluntercolonial traditions.
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